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ICP – Persuasive Speech Outline

REMEMBER TO USE: ETHOS LOGOS PATHOS…. you are trying to get your audience to take an action…. what do you want them to do (or not do)?  

Speech Title: Usefulness of Symbolism on Social Media

[bookmark: _GoBack]Specific Purpose: To inform/ convince the audience about The Usefulness of Symbolism on Social Media

____________________________________________________________________________ 


Although it is the first part of your outline, DO NOT begin your speech delivery by stating your exact purpose. The first thing you say should be your attention grabber.)

Attention / Introduction

A) Attention Getter- Link Statement or Motivation to listen- Why is this an important topic?–(Background information, you can use any of these: statistics, story, important quotation, or ask a question) 

Who has had trouble finding the right words to incorporate on a social media post to truly express their feelings about something? We probably all have. Now, symbols come in handy to add more meaning to the words you publish and help one truly express how they feel.

B) Credibility: (show why you are credible to talk about the subject based on your personal experience i.e., what makes you qualified to affect their opinions about it) 

[bookmark: _Hlk50465507]Apart from being a social media user, I have also researched the importance and disadvantages of using symbolism on social media. The benefits outweigh the disadvantages by far. Additionally, other than being able to express my true feelings by using symbols, I have also been able to truly understand people’s feelings and meaning of their posts when they use symbols.


C)  Preview / Thesis Statement - establish ethos...why should we listen to you?

First, I will persuade you to use symbol on social media to bring out the true feeling or meaning of the words you post so the message or post you put across can reach your audience in the way you desire. 

Then I will __show you examples of various posts without symbols and see how well we understand what the author was trying to communicate. 

And finally, we will look at posts with that incorporate symbols and see the effect those symbols have on the understanding of the meaning of the post.


Transition into Body of the speech: 

Now that we’ve covered the usefulness of using symbols on a social media, let’s move to the issues associated with the use of symbols on social media.

If you have any questions you’d like to ask, please leave them until the end, where I’ll be more than happy to answer them.	
Body of the speech	
II. Need (What is the problem / need that exists with a current situation or a way of thinking?)
	
1. Problem:  The problem associated with the use of symbolism on social media is that it can distort the meaning of a post or message if wrongly used. Also, it may creates room for misinterpretation

2. Support the problem/need with evidence likestatistics, testimony or examples to make it clear to the audience why it’s something they should be concerned about.

A)  I personally have had a situation where my audience misunderstood my abbreviations accompanied by a symbol. It was a live show for an artist streaming Live on YouTube and I was impressed by his performance and I commented ‘Wizkid, the G.O.A.T’ and I accompanied that with the goat symbol. I meant to show respect to the artist by calling him the GOAT and accompanying that with a goat symbol which is supposed to mean Greatest of All Time.  I received backlash and insults from some of his fans who thought I was disrespecting the artist by calling him a goat (the animal) which was a misunderstanding.




Just remember that your transitions need to review your last point AND preview your next point. They show a connection and are a good time to remind the audience why this information isimportant.

Transition:Now some of you might be wondering why use symbols if they can be misunderstood/misinterpreted and put you in a controversial position where you need to explain yourself further?  The answer is the pros outweigh the cons.



[bookmark: _Hlk50460496](BE SURE TO CITE YOUR SOURCES)


III. Satisfaction (This is the solution to the problem)

Solution: The solution to ensuring that you use symbolism effectively and be understood as you desire is; KNOW YOUR AUDIENCE.  Know the people you are communicating to. For instance; Is it the youth who are likely to understand symbolisms even without accompanying words, or is it the elderly who are most likely not to understand symbols? This way, you will be able to use symbols effectively where necessary (Amir, 2019).

Use 3 supporting points to show how your solution will work to solve the problem. Use statistics, testimony, examples, facts etc.

Knowing your audience will help identify which symbol to use so that your audience will understand better. Using simple symbols such as an arrow, heart among other simple symbolisms can help to understand easily (Trevino, Lengel & Daft, 2014).

A) __Knowing your audience will enable you to be respectful when using symbols. Some symbols may be offensive to a given group of audience. Knowing the people you are addressing will help you use the right symbols without anyone taking offense. 

B) Knowing your audience means knowing the right way to incorporate symbols. 
(Amir, 2019).


Transition: I have just informed you on some different ways you can use symbols in a social media post effectively, and some of the problems associated with it. 


Now I will give you some advice on how to ensure that the symbols you use are right for your audience.


(BE SURE TO CITE YOUR SOURCES)


IV. Visualization (Advantages of your solutions in detail)  

Knowing your audience will help you figure out what content and symbols to incorporate in your post (Klöckner, 2015).



It also helps to determine the tone of voice (context) on a social media post (Schultze, 2020). 



A) _It eliminates possibilities of people taking offense from your entire post or use of symbols in a post (Klöckner, 2015).



Transition: _ Now that I have told about the importance of using symbols on social media, I believe you will strive to use them effectively and in order to add more meaning to what you want to communicate.



V. Action/Conclusion:

A) (Summary- Restate the main idea/review major points) - source would be good 
I have just informed you that using symbolisms on social media helps one add meaning to their message. Also, I have informed you of that the use of symbolisms is prone to misunderstanding and misinterpretation, and that knowing your audience before using a symbol is imperative. Well this brings me to the end of my presentation and I would like to summarize by saying that the benefits of using symbolism on social media outweigh the drawbacks. Using symbolisms help to add more meaning to a social media post.



B) Call to action (specifically tell the audience what to do or think)  
I am asking each one of you to utilize symbolisms on social media to bring out the true meaning of your post. However, one should be aware of the audience they are communicating to or interacting with. This would help in choosing the right symbols to avoid misunderstanding and people offending some audiences.

C) Clincher – closure: (Final, memorable statement) 
Symbolism adds more meaning to a statement when effectively utilized.
Thank the audience! 
Thank you for taking your time to listen to what I had to say, I appreciate your time and attention. 
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USE THIS SITE TO PROPERLY CITE YOUR SOURCES.  
http://www.easybib.com/
